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Community Organization Application Form
Due by Friday, January 13, 2017 at 5 p.m.
Image Makers 2017

The Image Makers program is a community outreach program of Women in Film & Video. Our mission is to
introduce local youth to television and video production through creation of public service announcements
(PSAs) that benefit area non-profit organizations. We also recognize the achievements of the participating
youth by sponsoring a public screening and awards ceremony.

Requirements:

1. Your organization must be registered as a 501(c)(3).

2. If selected as a Designated Community Organization for 2015, a representative from your organization
must attend the orientation seminar on a Saturday in January - February 2016 (exact date and time to be
determined). The representative will meet with the students to explain your organization’s mission and
the main focus for the PSA they will develop.

3. Ifthe concept the Image Maker’s team develops involves the organization’s location, your organization
must allow us to shoot at the organization’s location on a designated Saturday (dates and times to be
determined).

E-mail completed application to: director@wifv.org, OR
Fax completed applications to: 202-429-9440, OR
Mail applications to: Women in Film & Video
4000 Albemarle Street NW, Suite 305
Washington, DC 20016

A WIFV representative will be in contact with you to discuss your application.
The program begins in February 2017.

Contact Name:

Name of Organization:

Address:

Phone: Fax: Email:

Organization Website:

Purpose of Organization:
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Area of Operation in Metropolitan Washington (i.e. District of Columbia, Maryland, Virginia):

Attach a copy of your organization’s IRS Determination Letter to this application.

What would you like the Public Service Announcement to accomplish (i.e., awareness,
outreach, recruitment, etc.)?

Who is the intended audience for the Public Service Announcement (i.e., clients, board,
potential sponsors, general public, etc.)?

What type of materials are you currently using to achieve this goal?




